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INSTITUTE VISION 
 

To be a pioneer in engineering and management education by providing 
amicable ambience and being a centre for learning thereby perpetuating 
versatile professionals in engineering and management suitable for 
industry, higher education and research. 

 
 
 
 

INSTITUTE MISSION 
 

➢ Developing, nurturing and building professionals with technical, research 
and managerial expertise, intellectual proficiency, right attitude and 
moral ethics. 

➢ Building infrastructure that earmarks the institution to be the most 
preferred educational destination and provides the right ambience for 
creative and innovative teaching - learning process. 

➢ Enabling learners to broaden their horizon and helping to meet global 
challenges. 
 
 

 
 

QUALITY POLICY 
 

To establish and implement a robust quality system at Kingston 
Engineering College, encircling teaching, learning, research, and self-
reliance, focusing on core and support functions to ensure accountability to 
stakeholders through continuous improvement and sustenance towards 
promoting holistic academic excellence. 
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DEPARTMENT OF MANAGEMENT STUDIES 

MBA (MASTER OF BUSINESS ADMINISTRATION) 

REGULATIONS-2026 

CHOICE BASED CREDIT SYSTEM 

VISION 

Our department vision is to provide our students with a practical hands-on 
approach to business management education. Our graduates will possess the 
knowledge, skills, and abilities necessary to adapt to a continuously changing 
business environment. Empowering students through cross functional 
capabilities to meet the challenges ahead. 

MISSION 

M1:  To play a vital role in empowering the budding managers as full-fledged 
professionals with Creativity, Innovation, Self-confidence, Courage and 
Ethical Standards. To ignite and stimulate the young minds with practical 
sessions in order to bring out the hidden potential to limelight. 

M2: To enhance the skill set of future managers in logical and rational 
decision making thereby making them to contribute more towards our 
Nation’s well-being and growth. To impart and equip the managerial aspirants 
with dynamic business knowledge to face the future challenges in the 
tomorrow’s corporate sector. 

PROGRAM EDUCATIONAL OBJECTIVES (PEOs) 

PEO 1: To have a thorough understanding of the core aspects of the business. 

PEO 2: To provide the learners with the management tools to identify, analyze, 
and create business opportunities as well as solve business problems. 

PEO 3: To prepare them to have a holistic approach towards management 
functions. 

PEO 4: To inspire and make them practice ethical standards in business. 
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PROGRAM OUTCOMES 

On successful completion of the programme, 

1. Ability to apply the business acumen gained in practice. 

2. Ability to understand and solve managerial issues. 

3. Ability to communicate and negotiate effectively, to achieve organizational 
and individual goals. 

4. Ability to understand one’s own ability to set achievable targets and 
complete them. 

5. Ability to fulfil social outreach. 

6. Ability to take up challenging assignments. 

PROGRAM SPECIFIC OUTCOMES (PSOs) – MBA Department 

After the successful completion of the MBA programme, graduates will be 
able to: 

PSO1: Demonstrate the ability to conceptualize, critically analyze, and 
solve complex business and management problems using appropriate 
managerial approaches and decision-making techniques. 

PSO2: Integrate managerial knowledge and professional skills to develop 
innovative, entrepreneurial, and sustainable solutions for organizational 
and industry-related challenges. 

PSO3: Apply multidisciplinary knowledge and practical exposure to 
function effectively as individuals, team members, leaders, entrepreneurs, 
and administrators in diverse business environments. 

PSO4: Conduct objective research in the field of business and management 
through systematic collection, analysis, and interpretation of data, and 
recommend feasible managerial solutions. 

PSO5: Utilize management principles, tools, and analytical techniques to 
make informed decisions, solve organizational problems, and address 
challenges in dynamic business situations. 

PSO6: Develop continuous learning abilities, stay updated with 
contemporary management practices, and uphold professional, ethical, 
legal, social, and environmental responsibilities in managerial and 
entrepreneurial roles. 
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Mapping of Program Educational Objectives (PEOs) with Program 
Outcomes  

PROGRAM EDUCATIONAL 
OBJECTIVES 

PROGRAM OUTCOMES 
1 2 3 4 5 6 

I 3 2 1 1 – 1 
II 3 3 2 2 1 2 
III 2 3 2 2 2 2 
IV 1 1 2 2 3 1 

1 - Low, 2 - Medium, 3 - High,  

Mapping of Program Outcomes (POs) with Program Specific Outcomes     
(PSOs) 

A broad relation between the Program Specific Objectives and the 
outcomes is given in the following table 

PROGRAM SPECIFIC 
OBJECTIVES PROGRAM OUTCOMES 

 1 2 3 4 5 6 
I 3 3 2 2 3 2 
II 3 2 2 2 3 2 
III 2 2 3 - 2 2 
IV 2 2 3 1 2 3 
V 1 2 2 2 1 3 
VI 3 3 3 2 3 3 

1 - Low, 2 - Medium, 3 - High 

 

SUSTAINABLE DEVELOPMENT GOALS (SDG) 
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MBA (MASTER OF BUSINESS ADMINISTRATION) 

REGULATION – 2026 

CURRICULUM & SYLLABUS SEMESTER I to IV 

CHOICE BASED CREDIT SYSTEM 

(For the Students admitted from the Academic Year 2026-27) 

Semester I 
S. 
No 

Course 
Code Course Name Course 

Type 
Contact 
Periods L T P C SDG 

Theory Course 

1.  MB26101 
Managerial 
Statistics 

PC 4 3 1 0 4 4,8,9 

2.  MB26102 

Principles of 
Management
and Organizational 
Behaviour 

PC 4 4 0 0 4 4,16 

3.  MB26103 
Economics for 
analysis 

PC 4 4 0 0 4 8,9,10 

4.  MB26104 
Accounting for 
Decision 
Making 

PC 4 3 1 0 4 4,8,12 

5.  MB26105 Business Law PC 4 4 0 0 4 11,13 
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6.  MB26106 
Management 
Information System 

PC 4 4 0 0 4 4,8,9 

7.  MB26107 
Innovation and 
Entrepreneurship 
Development 

PC 3 3 0 0 3 8,7,17 

Practical Course 

8.  MB26111 
Professional 
Communication & 
Etiquette 

PC 
4 
 

2 0 2 2 
4,8,16 

9.  MB26112 
Digital Tools for 
Business: MS Office 

PC 
4 2 0 2 2 4,8,9 

Mandatory Course 

10. - 
Student Induction 
Programme 

MC 
One 
week 

- - - 0  

11. MB26S01 
Industry Oriented 
Course  

MC        - - - - 0  

TOTAL 35 29 2 4 31  
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Semester II 
S. 
No 

Course 
Code Course Name Course 

Type 
Contact 
Periods L T P C SDG 

Theory Course 

1.  MB26201 
Business 
Optimization 
Technique 

PC 
4 3 1 0 4 

4,8,9 

2.  MB26202 Human Resource 
Management  

PC 4 4 0 0 4 4,8,9 

3.  MB26203 
Financial 
Management for 
Decision Making 

PC 
4 3 1 0 4 

8,10,16 

4.  MB26204 Marketing 
Management 

PC 4 4 0 0 4 8,12 

5.  MB26205 Operations 
management 

PC 4 4 0 0 4 4,11,13 

6.  MB26206 Research Methods 
in Business 

PC 4 4 0 0 4 4,9,16 

7.  MB26207 Introduction to AI 
for Business 

PC 3 3 0 0 3 4,9,12 

Practical Course 

8.  MB26211 
Applied Data 
Analytics for 
Business Modelling  

PC 
4 0 0 4 2 

4,8,9 

9.  MB26212 Case Study 
Analysis 

PC 4 0 0 4 2 - 

Employability Enhancement Course 

10. MB26S02 Campus to 
corporate catalyst EE 4 2 0 2 2 4,8,17 

Mandatory Course 

11. MB26S03 

Self Learning 
Course / Value 
Added 
Course/Conference 
Presentation 

SL - - - - 0 

 

12. - Outbound Training 
Programmes MC - - - - 0  

TOTAL 39 27 2 10 33  
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Semester III 

S. 
No 

Course 
Code Course Name 

Cours
e 
Type 

Contact 
Periods L T P C SDG 

Theory Course 

1. 
     

MB2630
1 Strategic Management PC 4 4 0 0 4 8,10,1

6 
2. 
       Programme Elective I PE 3 3 0 0 3   

3. 
       Programme Elective II PE 3 3 0 0 3   

4. 
       Programme Elective 

III PE 3 3 0 0 3   

5. 
       Programme Elective 

IV PE 3 3 0 0 3   

6. 
       Programme Elective V PE 3 3 0 0 3   

7. 
       Programme Elective 

VI PE 3 3 0 0 3   

Practical Course  

8. 
     

MB2631
1 

Accounting Software -
Tally  PC 4 0 0 4 2 8,9,12 

9. 
     

MB2631
2 Fintech and Analytics PC 4 0 0 4 2 8,9,16 

Employability Enhancement Course 
 

10
.   

MB26S0
4 

Business Idea 
Generation EE 4 0 0 4 2 4,8,17 

11
. 

MB26S0
5 

Comprehensive Viva -
Voce  EE 0 0 0 2 1 - 

12
.   

MB26S0
6 Summer Internship EE 4 0 0 4 2 - 

Mandatory courses 

13
.   

MB26S0
7 

Industry Oriented 
Courses MC         ----- - - - 0 4,8,9 

TOTAL 38  2
2 0  18

  31   

Summer internship – Minimum of 4 weeks of internship 
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Semester IV  
S. 
No 

Subject 
Code 

Subject 
Name 

Course 
Type 

Contact 
Periods L T P C SDG 

Project Work  
1 MB26S05 Project Work EE 24 0 0 24 12 7,13,12 

TOTAL 24    12  
      
        TOTAL:   107 CREDITS 

 

 

Credit Distribution 

S. 
No 

Subject Area Credit Per Semester Credits  
Total Percentage Semester I II III IV 

1 
Engineering Science 
Professional Core (PC) 

31 31 8 - 70 65% 

2 
Engineering Science 
Professional Elective 
(PE) 

- - 18 - 18 17% 

3 Employability 
Enhancement Course 
(EE)  

- 2 5 12 19 18% 

4 
Mandatory Course 
(MC) 

- - - - - - 

Total 31 33 31 12 107 100 
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Programme Elective Courses – (PE) 
Students can take three elective subjects from two functional specializations. 

 

S. 
No 

Subject 
Code 

Subject Name 
Course 
Type 

Contact 
Periods 

L T P C 
SDG 

HUMAN RESOURCE  

1 MB26001 
Human Resource 

Analytics 

PE 
3 3 0 0 3 

4,9 

2 MB26002 
Industrial Relations and 

Labour welfare 

PE 
3 3 0 0 3 

5,8,16 

3 MB26003 

Reward and 

Compensation 

Management 

PE 

3 3 0 0 3 
4,8,10 

4 MB26004 
Talent Acquisition and 

Retention 

PE 
3 3 0 0 3 

4,9 

5 MB26005 
Training and 

Development  

PE 
3 3 0 0 3 

4,8,9 

6 MB26006 

Strategic Human 

Resource Management  

 

PE 

3 3 0 0 3 
8,9 

 

S. 
No 

Subject 
Code 

Subject Name 
Course 
Type 

Contact 
Periods 

L T P C 
SDG 

MARKETING 

1 MB26007 
Advertisement and 

sales promotion 

PE 
3 3 0 0 3 

8,9,12 

2 MB26008 
Digital and social 

media marketing 

PE 
3 3 0 0 3 

4,8,9 

3 MB26009 Services Marketing PE 3 3 0 0 3 3,8,9 

4 MB26010 
Customer relationship 

Management  

PE 
3 3 0 0 3 

8,9,12 

5 MB26011 
Strategic brand 

management  

PE 
3 3 0 0 3 

8,9,12 
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6 MB26012 
Sales and 

Distribution Channel 

PE 
3 3 0 0 3 

8,9,12 

 

S. 
No 

Subject 
Code 

Subject Name 
Course 
Type 

Contact 
Periods 

L T P C 
SDG 

FINANCE 

1 MB26013 

Investment Analysis 

and Portfolio 

Management 

PE 3 3 0 0 3 
8,9,12 

2 MB26014 
Advanced financial 

management  

PE 
3 3 0 0 3 

8,9,16 

3 MB26015 

Merchant Banking 

and Financial 

Services 

PE 

3 3 0 0 3 
1,10,17 

4 MB26016 
Risk and Derivatives 

Management 

PE 
3 3 0 0 3 

4,12,17 

5 MB26017 
Fintech innovations 

and transformations 

PE 
3 3 0 0 3 

4,10,17 

6 MB26018 Behavioral Finance PE 3 3 0 0 3 3,4,12 

 
 


























































































































